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Trade Journals and Google: A Researcher's Bonanza!
By Paul Lefkovitz
"Trade journals" are magazine publications that are targeted to specific industries
and provide the latest in the way of news, trends, developments, editorial
commentary, analysis, advertising, and vehicles for linkage among those working in
the trade. Most industries have one or more trade journals, often extending back
to the mid-late 19th century or even earlier. The frequency of their publication
generally varies from weekly to monthly.
For the antique and vintage advertising collector, trade journals provide invaluable
information about the history of American and foreign companies. The "news"
reported by trade journals is exceptionally detailed and covers a broad range of
events from important mergers and new product roll-outs to the not-so-important,
such as hirings, vacations, and illnesses. A good example of the "not-so-important?
Here is a brief article, quoted in its entirety, from a 1919 issue of "The United
States Tobacco Journal": "Joe Cowley, of Grommes & Elson, is looking younger
than ever, spruced up as usual and retains his captivating smile". Yes, trade
journals ranged in content from the folksy to the monumental.
In addition to information related to news, analysis, and editorial commentary, trade
journals have also published an untold number of examples of period advertising as
well as trademarks, logos, and other clues to dating. For any collector that enjoys
digging into history and learning more about the items they possess, trade journals
can be an intriguing and unmatched resource.
Unfortunately, original issues of vintage trade journals in good condition are hard to
come by and are often expensive. A single issue of a trade journal will generally
range from $25-$100 and bound compilations of several issues can run into the
hundreds. The good news is that Google has digitized a great number of complied
volumes of trade journals and they are readily available as PDF files. The secret is
that you need to look for them in Google Books. Most of them have been determined
to be in the public domain and are available free. However, some others, for

reasons that seem unclear, may be purchased for a fee or placed in a Google cloud
account.
Searching for free trade journals on Google can be a bit like an Easter egg
hunt. Unless you know the name of the journal, it may be a bit tricky to find what
you are looking for. Even if you enter the exact name of the magazine, and even
put it in quotes, nothing may come up--even when something is actually
there. Placing a year (e.g., 1915) after the name of the journal or simply trying
another day, can often lead to new finds popping up. With lots of patience, a great
deal of material can usually be found.
What follows below are some images that came from a variety of trade
journals. They were all acquired without charge via Google Books. Under each
image is a link for you to download the PDF file of the bound volume of the
periodical. Each bound volume typically includes from 6 to 12 issues of the trade
journal. When you click the link, you may be presented with an invitation to join
Dropbox. It is NOT necessary to join---just wait a few moments and the file will
download automatically.
If you have any questions about hunting for vintage trade journals on Google, please
feel free to contact me by clicking here. Happy hunting!

Ad From Soda Fountain Magazine, 1922
Click Here To Download a PDF of the Compiled Volume of this Magazine

Ad from Clothing Designer & Manufacturer, 1917
Click Here To Download a PDF of the Compiled Volume of this Magazine

A couple of Ads from Dry Goods Reporter, 1914
Click Here To Download a PDF of the Compiled Volume of this Magazine

Ad from Shoe & Leather Journal, 1902
Click Here To Download a PDF of the Compiled Volume of this Magazine

Ad from Hardware Dealers Magazine, 1910
Click Here To Download a PDF of the Compiled Volume of this Magazine

Ad from National Druggist, 1922
Click Here To Download a PDF of the Compiled Volume of this Magazine

Ad from Tobacco, 1922
Click Here To Download a PDF of the Compiled Volume of this Magazine

Cover Page/Editorial Cartoon from United States Tobacco Journal, 1908
Click Here To Download a PDF of the Compiled Volume of this Magazine

2015 AAAA Convention Information
As previously announced, this year's AAAA Convention will take place in Reading,
PA from July 22-25, 2015. It will, once again, be located at the Crowne Plaza
Reading Hotel in Wyomissing (just outside of Reading). The annual AAAA
Convention has taken place several times at this venue. This popular site is very

close to the "Antique Capital of the USA", with thousands of dealers in nearby malls.
Click here to download an informative flyer about the upcoming 2015 AAAA
Convention.
A strong line-up of seminars promises to be a real treat. Our offerings this year
include the following:


"Antiques as an Asset Class" will be presented by John Morford and Bill
Morford. This seminar will offer an overview of the current marketplace for
antiques and examine the pros and cons of antiques as an investment
asset. The seminar will also address how antiques differ from other types of
investments. Attendees will learn how to incorporate antiques into an
investment portfolio. John Morford is the Operations Manager at Wm
Morford Auctions and possesses a master’s degree in finance from
EDHEC. John is also an avid traveler. Many of you are familiar with Bill
Morford, a long-time member and supporter of AAAA, who is the owner of
Wm Morford Auctions. Wm Morford conducts outstanding specialty auctions
in the area of antique and collectable advertising. Bill is the third generation
in a line of Morford antique dealers and auctioneers that has been a known
and respected name in the Antique Auction business since the early 1920's.



“From Kettle to Keg: A History in Breweriana Advertising” will be presented
by Randy Huetsch. This presentation will provide a historical review and
showcase unique and rare examples of antique Breweriana. Randy will
reveal interesting facts and feature various types of antique advertising from
his collection that was used to promote beer from Pre-Prohibition through the
1950's. Randy will also discuss some controversial and amusing ways beer
was advertised in the past. Randy Huetsch is a passionate antique
advertising collector who began his own collection over 35 years ago. His
early Americana advertising collection includes thousands of antique
artifacts from many industries. Randy launched a website and blog in 2014,
“AntiqueAdvertisingExpert.Com”. On the site, Randy features many of his
unique collectibles and also offers free appraisals or purchases of antique
advertising. Randy truly appreciates vintage heirlooms and enjoys sharing
his passion with other collectors.



“How to Display Your Antique and Vintage Advertising Collection” will be a
panel presentation. Several panelists will discuss the approaches and
methods they have used for displaying their collections. Attendees will also
have an opportunity to jump in and share their own creative ideas for
displaying and enjoying their treasures.

Registration is now open! Why register now?




Registering now will ensure that your hotel guest room is located within the
AAAA room block. Unlike last year, AAAA will have some involvement in
room assignments this year. Therefore, we will be able to take steps to
ensure that those that register early will not be separated from other AAAA
attendees. Last year, we sold out our room block and expect to do the same
this year. Please avoid disappointment and reserve your spot now!
Early registrants will automatically be entered in a drawing for a free
room night at the hotel! The "Early Registrant" deadline for the free

room-night has been extended to February 28. It will not be extended
further.
A new, simplified Convention registration process has been established. It will no
longer be necessary to provide any credit card information or a one night deposit to
AAAA when registering. Simply complete the registration form and mail it to us with
a check for the registration fee (and membership, if applicable) and that's it! Your
room will be reserved in your name. You will make your payment arrangements
with the hotel when you check-in.
To download the 2015 Convention Registration Form, click here.
Recent conventions have been highly praised by attendees for their fun, non-stop
schedule of activities and opportunities for fellowship with other club members. If
you want to connect with kindred antique advertising collectors in a personal and
enjoyable forum that is simply not available anywhere else, please plan to attend
the 2015 AAAA Convention. Go ahead and mail in the registration form today!

Electronic Chatting? Not Yet
In last month's issue of the Checkerboard, we asked AAAA members to weigh in on
the idea of establishing some type of vehicle for online communications among
AAAA members. As promised, here are the results: Unfortunately, very few
individuals responded to say they might have interest. Therefore, we will not be able
to pursue further action at this time. However, we will run this up the flagpole again
at some point in the future. If we find that interest increases sufficiently, we will be
happy to move forward on this idea.

Indy Ad Show: March 20-21, 2015
Remember the song about the Old Gray Mare? “It’s not what it used to be?” While
this could be said about many antique shows today, it would not apply to the Indy
Antique Advertising Show. If you have not been to Indy in the last couple of years,
you would be surprised at how the show has grown under the direction of Bruce &
Donna Weir of B & D Promotions. It’s common to hear from attendees, “I haven’t
been here in a couple years”, said Donna, “But then they realize it has been
ten! Time goes by so quickly.”
When the Weirs started with the show in 2010, it had declined to 65
dealers. Through their connections with doing other shows and dealer referrals, the
Indy Ad Show has grown to having 100 dealers from 28 different states. Several
new dealers have joined that are beginning their antique dealer business and some
are the serious collector that wants to thin out their collection. Some individuals set
up once or twice to disperse their collection so you just never know what is going to
come out at the show! This is one of things that keeps the show fresh and interesting
each time.
The variety at the show is still very strong. While you will still find great items for
soda, tobacco, country store and brewery, there have recently been some very

unique items. There have been large carnival sideshow tent panels, juke boxes and
restored vending machines with updated themes. Categories that have grown in
offerings include gas & oil, ephemera, farming, and coin operated vending
machines. Customers, especially the newer collectors, are also looking for signage
into the 1960’s.
If you want to get a sneak peak at items the dealers plan on bringing to the show,
check out the photo gallery on the website at www.indyadshow.com. Pictures
submitted by dealers will be added to the gallery from now until the show in
March. This is free to the dealers.
The Indy Ad Show supports Quad A by giving the organization a free booth twice a
year at the show to promote the association and to enroll new members. Bruce and
Donna are happy to do this and ask for your support in return by attending the show
or being a dealer.
The 2015 dates are March 20-21 and September 25-26 at the Indiana State
Fairgrounds in Indianapolis, Indiana. Friday early buyer hours are 1-6; admission
$40 ($25 in advance until March 10th). Admission on Friday includes Saturday
hours 9-4. Admission on Saturday is $8. Information and ordering Friday tickets
can be found on the website at www.indyadshow.com or by calling Bruce at
217.821.1294.
Look for the following items at the upcoming Indy Ad Show March 20-21.

Life Size Chi-Namel Display
Offered by Old King Cole

1900s Daniel Green Felt Shoe Company Charger
Offered by Timber Ridge Antiques

Brundage Irish Boy Mechanical Valentine
Offered by Timber Ridge Antiques

1940s Eveready Battery Display
Offered by Studebaker General Store

What is Antique Back Roads?
By Irene Davis
Started back in 2012, Antique Back Roads was a new idea and concept. It would
be a magazine written for collectors, by collectors. Antique Back Roads would be
full of information with minimal advertising. It does not matter what a person collects,
they always enjoy reading about other collector’s passion. Besides the wonderful
articles, collectors have allowed us into their homes to take pictures to share with
the world. Showing other collectors' unique items and how to decorate and live with
collections has also been a strength of the magazine. Collectors throughout the US
have picked up the publication at Antique Shops, Malls and Shows.
What more could be offered to collectors?
While traveling to promote
icollect247.com, Carter and Irene Davis saw that there was no central place to be
able to find shops and shows or find information on clubs…either on line or in a
publication. While there are plenty of auctions, finding antique shops and malls was
hard, unless there was a billboard on an interstate.
The next road for the magazine is just around the corner…make it the “Go To
Place” to read about antiques and then find them. As I am writing this article, our
website is being redesigned to do just that. It will be a full-blown site to interact with
collectors and shoppers.
While we have heard a lot of older collectors wonder if there are any younger
collectors entering the marketplace, we at Antique Back Roads want to educate and
give them the places to find antiques and collectibles. We welcome your AAAA club
to register and update your information often. Collecting is a whole another world
and we want to invite everyone in!

New Book on Collecting Advertising Signs
Editor's Note: An important new book has been published, entitled: Picker’s Pocket
Guide – SIGNS: How to Pick Antiques like a Pro. This 208 page pocket volume
features market data and numerous illustrations depicting
highly desirable signs. It also offers valuable information
and tips for collecting and selling vintage advertising
signs. It is a recommended resource for collectors of
antique advertising. The publisher's press release
appears below:
IOLA, Wisconsin — Picker’s Pocket Guide – SIGNS:
How to Pick Antiques Like a Pro (Krause Publications,
2014), packs 208 full-color pages with tips, tricks, and
strategy on how to collect and sell vintage advertising
signs. Illustrated with more than 150 color photos and
steeped in history, the handy pocket-sized guide offers
professional and practical advice on where to look for
advertising signs, what you need to know to buy
intelligently, and how to sell a sign for the best money
possible.
“The advertising sign is one of the most popular
categories on the market today,” author Eric Bradley said.
“All across the nation, dealers and auctioneers are
amazed at the demand for vintage signs in almost every condition — a recent
auction saw more than 50 records set across three categories of collectible signs.
Even signs in low to mid-grade condition are drawing new collectors to the fold as
they compete to own these fascinating pieces of “everyman’s art.”
Packed with real-life collecting stories, detailed descriptions, and a reverence for
sign history and craftsmanship, the book shares valuable perspective and advice
from some of the biggest names in the hobby. It covers today’s hottest collecting
categories such as: Beer • Oil & Petroliana • Farm & Implement • Coca-Cola • Neon
• Trade Signs • Soda Pop • Home & Garden • Food & Drink. Chapters including
“Explaining Advertising Signs,” “The World’s Best Signs,” “Product Branding,” and
“How to Value, Flip and Avoid Reproductions,” put these colloquial works of art in
proper context and explain what’s driving today’s market.
Picker’s Pocket Guide – SIGNS is the first in a new line of collectible pocket
reference guides by Krause Publications, an imprint of F+W, a Content +
eCommerce Company. Additional volumes include Picker’s Pocket Guide –
Baseball Memorabilia by Jeff Figler (January, 2015), Picker’s Pocket Guide – Bottles
by Michael Polak (January, 2015), and Picker’s Pocket Guide – Toys by Eric Bradley
(July, 2015). All editions form a complete set.
Picker’s Pocket Guide – SIGNS: How to Pick Antiques Like a Pro is available in two
editions for both the Amazon Kindle and a 208-page, pocket-sized collector’s guide.
It retails for $14.99 and is available at booksellers nationwide, select retail shops,
and directly from the publisher online at www.KrauseBooks.com or by calling 855864-2579 (M-F 8a.m. - 5 p.m.).

About the Author
Eric Bradley is a public relations associate at Heritage Auctions, HA.com, the world’s
largest collectibles auctioneer. He is the author of the critically-acclaimed
“Mantiques: A Manly Guide to Cool Stuff” (Krause, 2014) and the editor of the annual
“Antique Trader Antiques & Collectibles Price Guide.” He has appeared as an expert
on the collectibles market in The Wall Street Journal, GQ, Four Seasons Magazine,
Bottom Line/Personal, and The Detroit News, among others.
Featuring expert advice, real world stories and 150+ full-color images, Picker’s
Pocket Guide – SIGNS: How to Pick Antiques Like a Pro by Eric Bradley (Krause
Publications, 2014) takes you behind the scenes of the white hot — and lucrative —
world of vintage advertising signs. The handy, 208-page pocket-sized book shows
you why the world’s most valuable signs now bring six-figures at auction and why
signs in even poor condition are flying off shelves. Sign-selling experts reveal their
how-to tips in telling the difference between reproductions and the real deal, which
signs show potential for increasing in value, the latest market trends and pricing,
and what collectors look for in quality advertising signs.
For more information:
Eric Bradley, Author
469-271-2849; ericdbradley@hotmail.com

Bill Kimball's Peerless Tobacco Works
By Eugene Umberger, Jr.
Here is another reprint from the annals of the Tin Type newsletter. In this article,
author Eugene Umberger, Jr. provides information about Kimball's Tobacco
Company. To download the article, click here (Important Note: Please just ignore
the invitation to join Dropbox when you click the link--it will disappear after a few
seconds and the download will automatically proceed).

Ribbon Tins Resource
At the last AAAA Convention, Bruce and Pam Engquist generously donated to
AAAA a complete collection of Ribbon Tin News issues spanning the period from
April, 1993 to April, 2003. These newsletters, which include many photos, provide
a wealth of information about every conceivable aspect of ribbon tins. They are
copyrighted so we don't plan to reproduce them publicly but we wanted you to know
they were available. If you would like us to research something specific for you, let
us know and we will do our best. AAAA extends its thanks to Bruce and Pam for
their thoughtful donation!

Cincinnati Antique Toy & Advertising Show
Over 75 dealers from several states will be exhibiting at the Cincinnati Antique Toy
& Advertising Show on April 12, 2015. The show will be in a new venue at the
Receptions Conference Center, 5975 Boymel Dr Fairfield, OH 45014. The hours will

be 9:00 am to 2:00 pm. Admission is $7.00. For more information, go to
www.cincytoyandadshow.com or call 513-544-9261.

Wanted Items
In this column are those sought-after items of desire that seem to be elusive. If
you know where any of these items can be acquired or if you have one available,
please click the link to reply directly to the seeker. To place a listing in this column,
click here. There is no fee for AAAA members. Up to three listings per member is
permitted.
Cigar advertising tip trays, pinbacks, or any unusual cigar advertising items. Harry
Cohn: To reply, click here.
Walt Foster Art Books Store Floor Rack: To reply, click here:
JG Flynt Sir Walter Raleigh Pocket Tin: To reply, click here.
One (1) Pound FULL [Unopened, Sealed] Key-Wind Coffee Tins: To reply, click
here.
Near Mint English Biscuit Tins: 1880 to 1925 To reply, click here.
Scarce or Rare Tobacco Pocket Tins: One or a collection. To reply: click here.
Vintage Photos of General Stores or Soda Fountains. Authentic 1890-1930
examples only--no modern reprints please. Mounted photo or RPPC. Interior or
exterior. Send scan. To reply, click here.
ENSIGN Perfect and ENSIGN Perfection vertical pocket tobacco tins to enhance
my collection. Feel free to contact me at 614-888-4619 or k8pyd@wowway.com
to see if you can help fill the voids.
Pre-1920 US Cigarette Tobacco Cards, including packs, tins, advertising, point of
sale, premiums, silks and leathers, cabinet cards, banners/posters, albums and
more. Focus on Ginter, Duke, Goodwin (Old Judge), Kimball, and Kinney.
Buy/Trade - talk shop - or I can help you figure out what ya gots! 561-289-2362 or
hmoses2@comcast.net
Firecracker Packs: Collector buying all old fireworks-packs, boxes, advertising,
whatever. To reply, call 931-237-3646 or click here.
Lefkowitz & Sons Company Soda Fountain Collectables: I am seeking any soda
fountain product or equipment labeled "Lefkowitz". To reply click here.
Posters of Beautiful Women or Children Advertising a Drug Store or Country Store
Product. Pre-1930. Preferable with product shown in image. Original frame and
good condition a plus--also NOS country store or drug store products, advertising
of any kind, or any product with great graphics and full of contents a plus. To
reply, click here.
Spice Tins WANTED!! Hard core collector looking for brands I don't have and
upgrades for ones I do have. Looking for good old spice tins with pictures. Birds,
people, trains, etc. I have a few traders but mainly a buyer. To reply, click here.

Minnesota Brewery Items including Hamm's, Grain Belt, Fitgers, Gluek and
others. Also collect rare Minnesota advertising pieces. To reply, click here.
Vintage Baseball/Football Cards: Pre-1970 Only To reply, click here.
Clicquot Club: Lighted Clicquot Club advertising clock made by Telechron and
Telechron lighted advertising clock. To reply, click here.
"ANTI-FAT," Weight-Loss, "Reducing," Obesity Items: Signs, bottles, anything
related. Also, any items related to VITAMINS. To reply, click here.
Yellow Kid Wanted: The more unusual,the better. To reply, click here.
Harvard Brewing Signs/Lithographs: To reply, click here.
Ivanhoe Pencil Tin: Fair price and also finder's fee paid. Approx 1" diam, 9" long,
blue in color, round, with picture of Ivanhoe on horseback. To reply, click here.
Noaker Ice Cream Company Canton, Ohio: 13" Round ice cream tray from "the
Noaker Ice Cream Company Canton, Ohio" in good or better condition. It has the
boy & girl eating ice cream on the front. To reply, click here.
1 lb. Canadian Coffee- Circle Coffee: To reply, click here.
B.T. Babbit Soap Advertisement Posters: See Antique Advertising Encyclopedia
(Vol. II) by Klug page 54 and 55. Condition is very important. To reply, click here.
DeLaval: Tin advertising, give-aways and other collectibles produced by the
company. To reply, click here.
Edmands Coffee Company, Edmands Tea Company, 1776 Coffee, American
Beauty Tea, Japan Tea, Devonshire Tea, (imported by Edmands,
Boston/Chicago): Any items such as tins, signs, paper, or anything else related to
the Edmands family of companies in Boston is desired. To reply, click here.
Heathman Bakery, Dayton, Ohio: Interested in any items related to this business.
To reply, click here.
Indianapolis Brewing Company Ephemera: Circa 1920. Specifically looking for
signed documents. To reply, click here.

The AAAA Checkerboard is a monthly e-newsletter that is made available to all AAAA
members at no cost. The mission of the Checkerboard is to increase knowledge about
antique and collectible advertising among AAAA members. The Checkerboard also
provides news and updates about AAAA. It is produced each month with the exception of
the four months per year when the award-winning PastTimes print newsletter is published.
Paul Lefkovitz (plefk@generalstoreantiques.com) serves as Editor of the AAAA
Checkerboard.
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