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Happy New Year!

The arrival of the New Year provides us with a good opportunity to reflect on the importance
of hobbies like vintage advertising in our lives. For many, collecting antique advertising
helps provide focus, enthusiasm, challenges, relaxation, friendships with like-minded
individuals, new knowledge, exciting adventure, a deep sense of accomplishment, and,
sometimes even, monetary gain.

This is also a good time to think about how AAAA can help to enrich your antique and
vintage advertising collecting hobby. Haven't thought about it? This would be a good time
to do just that. There are a number of New Year's resolutions you can make to help get
the most out of your AAAA membership in 2015. Consider the following:



1. Make sure you do not accidentally let your membership lapse. If there is a pink renewal
slip enclosed with your issue of PastTimes and a notice that it is time to renew on the
outside of the mailing envelope, it is time for action!

2. Attend the annual AAAA Convention. So many attendees have reported that the past
few conventions have been among the most enjoyable ever! Sure, the usual room-hopping,
silent auction, seminars, and shared meals are still offered but these staples have been
augmented in recent years by a packed schedule with additional fun, educational, and
exciting activities. The sense of fellowship experienced is unlike that of any other
show. Come to Reading, Pennsylvania July 22-25, 2015 for the highlight of your collecting
year (see article below for further information).

3. Look forward to the publication of a new and updated AAAA Member Directory this year.
An important new feature will be a designation for those willing to provide tours of their
collections to other AAAA members. Plan a whole trip around visiting awesome collections
all around the country! Use the Directory to the fullest!

4. Write an article or share photos of your collection in PastTimes or the AAAA
Checkerboard. Let's face it, where's the fun in hiding your collection so that nobody else
knows about it? Bringing joy to others is a wonderful way to expand the satisfaction of
collecting. While your article or photos can be anonymous, you would also have the
opportunity to connect with others that share your specific passion.

5. Place a free ad in the AAAA Checkerboard. An ad can be an excellent vehicle for finding
that elusive piece you have been looking for.

6. Consider becoming more actively involved in the management and leadership of AAAA.
There are many opportunities to assist in working on committees, serving on the Board, or
just writing notes to share your ideas. Making such contributions will not only help increase
your enjoyment of your hobby, the club will also benefit from your contributions.

Best wishes for good health, good times, and great fun with antique and vintage advertising
in 2015!
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Veterinary Advertising: Images and Artifacts
By Ken Opengart

One of the most enjoyable aspects of collecting veterinary advertising is having had the
opportunity to visit other country store collectors to see if they have branched out into
animal/veterinary advertising within their collection and, if | am that lucky, to see how they
have chosen to display these items. This has actually taken my own collecting interest off
in a tangent of its own. A few years ago | started looking for photographs or postcards
depicting country stores showing veterinary products or veterinary-related advertising
within the store or in the storefront window. As you might imagine, this was a pretty good
challenge. To add to the challenge, | specifically tried to find an example of the actual
packaging or advertising within the photo to add to my collection. What follows are some
successes resulting from my quest.
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Figure 1. Vintage photo of store keeper holding a box of Dr. Hess Stock Food i Scientific
Compound. Above his left shoulder at the top, to the right of the Frotana sign is a never-
before seen sign for Dr. Hess Poultry Pan-A-Cea. At the far end of the counter are boxes

and canisters of Dr. Hess Pan-A-Cea and Lice Killer, respectively.
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Figures 2, 3, 4. These products appear in the Figure 1 photo
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Figure5. A Prattés Poultry Food poster hangin
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Figure 6. The Pratts Poultry Food poster depicted in the Figure 5 photo



Figure 7. Point-of-purchase product displays along with graphic signs would always entice
the uncertain customer. This image was taken from the back of a receipt dated 1896. Great
i mages with Palmer Cox6s Browni es.



Figure 8. Colorful Pratts Poultry Food sign that appears in the Figure 7 photo

Figure9. Gr eat i mage of Mr . B i ¢Vatsign®ailed $otthe doerfand o
buckets of International Stock Food, Dr. Hess Stock Food, Clover Brand Stock Food.
Hebs also got some boxes of Clover Brand
shelves of Dr. Hess Stock Food and Poultry Pan-A-Cea boxes inside the store on the

right side.



